Research Cite this article: Takano M. 2018 Two types of social grooming methods depending on the trade-off between the number and strength of social relationships. R. Soc. open sci. 5: 180148. http://dx.
Two types of social grooming methods depending on the trade-off between the number and strength of social relationships Masanori Takano Akihabara Laboratory, CyberAgent, Inc., Chiyoda-ku, Tokyo, Japan MT, 0000-0002-4354-0619
Humans use various social bonding methods known as social grooming, e.g. face to face communication, greetings, phone and social networking sites (SNS). SNS have drastically decreased time and distance constraints of social grooming. In this paper, I show that two types of social grooming (elaborate social grooming and lightweight social grooming) were discovered in a model constructed by 13 communication datasets including face to face, SNS and Chacma baboons. The separation of social grooming methods is caused by a difference in the trade-off between the number and strength of social relationships. The trade-off of elaborate social grooming is weaker than the trade-off of lightweight social grooming. On the other hand, the time and effort of elaborate methods are higher than those of lightweight methods. Additionally, my model connects social grooming behaviour and social relationship forms with these trade-offs. By analysing the model, I show that individuals tend to use elaborate social grooming to reinforce a few close relationships (e.g. face to face and Chacma baboons). By contrast, people tend to use lightweight social grooming to maintain many weak relationships (e.g. SNS). Humans with lightweight methods who live in significantly complex societies use various types of social grooming to effectively construct social relationships.
Introduction
The behaviour of constructing social relationships is called 'social grooming', which is not limited to humans but widely observed in primates [1] [2] [3] [4] [5] [6] [7] [8] [9] . Humans use different social grooming methods On the other hand, people tended to do lightweight social grooming (e.g. SNS and e-mail) with weak social relationships. This social grooming generated expanded and shallow societies.
'lightweight social grooming' which was by SNS and e-mail (Twitter [33] , 4 755 group chat [9] , 5 755 wall communication [9] (see footnote 5), Ameba Pigg [9] (see footnote 5) and e-mail/letter (Pachur) [31] (see footnote 1)) and in relationships between unrelated people (mobile phone (dormitory) [34] 6 and SMS (dormitory) [34] (see footnote 6)), which has appeared in the modern age. These communications tend to unbind humans from time and distance constraints. This tended to be used with unrelated people. Details of datasets noted in brackets are shown in the Datasets section in the electronic supplementary material. Both were divided by parameter a on C i = N i m a i model (figure 2), where a showed strengths of the trade-off between N i and m i , and individual i's total social grooming cost was C i , N i was i's number of social relationships, m i was i's mean strength of their social relationships (m i = N i j=1 d ij /N i ), and d ij was the total number of the days on which i did social grooming to individual j (the strength of social relationships between i and j). C i represents i's available social capital on each social grooming method which varied widely among individuals (figure 3). I estimated statistically parameter a of the datasets by using a regression model: log N ∼ Normal(−a log m + b log u, σ ), where u was the number of days of participation for each person and σ was a standard deviation. That is, this model assumed that a user's total social grooming costs were equal to the bth power of the number of days for which they had participated in the activity (C = u b ) [9] . u b was entered as a covariate to control the usage frequency of social grooming methods. Table 1 shows the details of this regression result. A few p-values of a were larger than 0.05, but social grooming methods overall seem to be divided by parameter a.
Here a = 1 suggests that social grooming behaviour depends on the strength of social relationships because a will be 1 when social grooming behaviour does not relate to the strength of social relationships (C i = N i m i = N i j=1 d ij ). Here a < 1 shows that people have stronger social relationships than when a = 1 because the effect of strong relationships (large m) to cost C is smaller than when a = 1 (C i = N i m a i < N i j=1 d ij when m > 1). By contrast, a > 1 shows that people have weaker social relationships than when a = 1 because of the effect of strong relationships (large m) to cost C is larger than when a = 1 (C i = N i m a i > N i j=1 d ij when m > 1). I call the social grooming methods of a > 1 (i.e. modern methods) lightweight social grooming (figure 2a-g) and the methods of a < 1 (i.e. primitive methods) elaborate social grooming 4 See https://archive.org/details/twitter_cikm_2010. 5 2 . Two types of social relationships separated by the trade-off relationships between N and m (panels a-g are adapted from [9] ). This figure shows log N/ log C and log m/ log C to remove the effect of covariate C from the relationships between N and m. These were separated by parameter a on C = Nm a model (see table 1 3 . (a-m) Distributions of total social grooming cost C. There is a difference of how frequently individuals used each social grooming method. Table 1 . The results of the regression analysis in figure 2 . The t-values and the p-values of a measuring the statistical uncertainty in coefficient a are larger than 1 when a > 1 and the statistical uncertainties in coefficient a are smaller than 1 when a < 1. The t-values and the p-values of b measuring the statistical uncertainty in coefficient b are not equal to 0. The coefficient a was larger than 1 in lightweight social grooming methods (Twitter, 755 group chat, 755 wall communication, Ameba Pigg, mobile phone (dormitory), SMS (dormitory), and e-mail/letter (Pachur) ). On the other hand, the coefficient a was smaller than 1 in elaborate social grooming methods (mobile phone (friends and family), SMS (friends and family), face to face (Pachur) , phone (Pachur) , baboon group A and baboon group B (figure 2h-m). That is, the trade-off of elaborate social grooming between the number and strength of social relationships is smaller than that of lightweight social grooming. On the other hand, the time and effort of lightweight methods are less than those of elaborate methods [35] . This trade-off parameter a affected human social grooming behaviour. People invested more time in their closer social relationships, i.e. the amount of social grooming between individuals increased with their strength of social relationships. Additionally, a changed people's trends of social relationship constructions. People having limited and deep social relationships tended to do frequent social grooming (amount of social grooming was large) when a < 1. On the other hand, people having expanded and shallow social relationships tended to do frequent social grooming when a > 1. I show these in the following. 
Increasing amount of social grooming per day v by strengths of social relationships d (panels a-h are adapted from [9] ). The definitions of an amount of social grooming are shown in electronic supplementary material, table S2. The orange lines are the 25th percentile, the green dotted lines are the 50th percentile and the blue dashed lines are the 75th percentile. These are shown for cases where the number of samples was more than 20 (the ranges of d of (e-j) are short because these were smaller datasets). Figure 5 . The gradients of the amount of social grooming depending on social grooming density as distinct from those depending on social grooming frequency (panels a-h are adapted from [9] ). This figure shows a comparison of the medians of v for each social grooming density (d/t) for different periods (t is the number of elapsed days). Each line represents entire periods (orange lines), nine-tenths of the periods (green dotted lines) and eight-tenths of the periods (blue dashed lines). These are shown when the number of samples is more than 20 (the ranges of d of (e-j) are short because these were smaller datasets).
Figures 4 and 5 and the previous work [9] show that the amount of social grooming from individual i to individual j tended to increase with the density of social grooming w ij , where w ij = d ij /t and t was the number of elapsed days from the start of observation, i.e. the amount of social grooming did not depend on t. I modelled this phenomenon as linear increase which was the simplest assumption, that is, v(w ij ) = αw ij + 1, where v(w ij ) was the amount of social grooming from individual i to individual j and α was a parameter.
This assumption and the definition of C i = N i m a i suggest a relationship between individual social relationship trends and their total amount of social grooming. Here m i shows individual i's sociality trend (mean limitation and depth of its social relationships) by the trade-off between N and m. The total amount of social grooming per day to reinforce social relationships is 
is acquired by subtracting the total cost for creating social relationships (V 0 = α + T) from V i (see the Development of equation 1 section in electronic supplementary material). α was decided by the following simulation where an individual-based model was fitted to the datasets. This equation shows that people who have large m (i.e. limited and deep social relationships) have a large amount of social grooming when doing elaborate methods (a < 1; the orange line in figure 13d ). On the other hand, people who have small m (i.e. expanded and shallow social relationships) have a large amount of social grooming when doing lightweight methods (a > 1; the green line in figure 13d ). That is, G(a, α; C, m) shows that social grooming methods were used depending on the strength of social relationships (elaborate social grooming used for strong social relationships and lightweight social grooming used for weak social relationships). The threshold of both social grooming methods was a = 1. The amount of social grooming for construction of new social relationships G 0 does not depend on a (G 0 N; see Development of equation 1 section in electronic supplementary material for details).
Here a changed the peak of a total amount of social grooming G depending on sociality trend m; nevertheless, the number of social relationships for each social grooming method did not show clear relationships to a ( figure 6 ). Additionally, their number of social relationships was smaller than the general number (about 150 [36, 37] ). There may be the problem for evaluating the number of social relationships due to the differences in data gathering on the datasets. There may not be a difference of the number of social relationships among the datasets, because the previous studies [36, 37] showed that the number of social relationships did not particularly depend on social grooming methods.
Here a affected the ratio of very weak social relationships. Figure 7 shows the size ratio between neighbouring hierarchies of social relationships, i.e. 3. Individual-based simulations
Model
In the previous section, I found the threshold a = 1 on social grooming behaviour (equation (2.1)). By contrast, a threshold was not observed on social relationship forms due to the differences of data gathering and sampling on the datasets. In this section, I conducted individual-based simulations to analyse changes of social relationship forms depending on a under the same conditions. I constructed an individual-based model to explore the effects of the trade-off parameter a on social relationship forms based on the monotonic increasing of v(w ij ) and the difference of the peak of G(a, α; C i , m i ) depending on a (equation (2.1)). That is, individual i does social grooming to individual j, the amount being proportional to w ij . i's total amount of social grooming for reinforcing all social relationships is G(a, α; C i , m i ). Additionally, I assumed the Yule-Simon process on social grooming partner selection, because people basically do act this way [9, 31] (see also the electronic supplementary material, figure S2 ). In the Yule-Simon process, which is one of the generating processes of power-law distributions [38] , individuals select social grooming partners in proportion to the strength of their social relationships, that is, the individuals reinforce their strong social relationships. In the model, individuals construct new social relationships and reinforce existing social relationships, where they pay their limited resources R = G(a, α; C i , m i ) for the reinforcement. This model is an extension of the individual-based model of the previous study [9] in which G is introduced. The Source Code of the Individual-based Simulations section in electronic supplementary material shows a source code of this model. I consider two types of individuals, groomers and groomees. Groomers construct and reinforce social relationships using their limited resources R (that is, time), based on these assumptions and the Yule-Simon process. I use the linear function v(w ij ) = αw ij + 1 as the amount of social grooming from groomer i to groomee j as with the above section.
I conducted the following simulation for T days to construct social relationships d ij in simulation experiments 1 and 2. Individuals have a social relationship where strength is 1 as the initial state. On each day t ∈ [1, T], groomer i repeats the following two processes for its resource R i > 0. R i is reset to an initial value G(a, α; C i , m i ) before each day t. Each i spends R i reinforcing its social relationships. 8 . α; C, m) ). The simulations made fit the results to the regression lines of all datasets (that is, green and dashed lines in figure 2 ), where these fitting parameters were α. Very good fits were observed between the simulation results (orange triangles) and the regression lines (green lines 
Creating new social relationships
Each i creates social relationships with strangers (groomees). The strength of a new social relationship with j (d ij ) is 1. The number of new relationships obeys a probability distribution Poisson(p i ), where p i is (N i − 1)/T. Therefore, it is expected that i has N i social relationships until day T, because the relationship between N and a was unclear in the previous section, the expected value of N does not depend on a and is constant. This setting should be natural because the previous studies [37, 39] showed independence of N from social grooming methods. Creating new relationships does not spend R.
Reinforcing existing social relationships
Here i also reinforces its social relationships. Each i selects a social grooming partner j depending on a probability proportional to the strength of the social relationships between i and j, then i adds 1 to d ij (that is, the Yule-Simon process) and spends the amount of social grooming v(w ij ) from R i (if R i < v(w ij ), then i adds R i /v(w ij ) to d ij and R i becomes 0). Each i does not perform the act of social grooming more than once with the same groomees in each day t. Therefore, selected groomees are excluded from the selection process of a social grooming partner j on each day t. Next, I calculated social relationship forms (distributions of d ij ) in each a by using actual settings (T, C i , N i ) and the optimized α, where T was the period for each dataset, C i was individual i's u b i , and N i was i's number of social relationships in each dataset.
Simulation experiment 1: checking the model consistency
This model fitted all datasets ( figure 8 and table 2 ). Their distributions of social relationships d ij were roughly similar to actual distributions excluding face to face (Pachur) ( figure 9 ). Additionally, the amount of social grooming predicted by equation (2.1) with the optimized α showed a high correlation with the actual amount of social grooming in each dataset (table 3) . That is, this model roughly has an explanation capacity for generating the process of social relationships, depending on human social Table 3 . High correlations of log G(a, α; C i , m i ) and log G i , where G i is a summation of i's amount of social grooming per day without initial social grooming with strangers, i.e. the actual amount of social grooming. α was decided by experiment 1. grooming behaviour, regarding the trade-off constraint. The difference between the simulation result and face to face (Pachur) dataset may have been because the approximations of this model did not work with small a.
Simulation experiment 2: effects of social grooming methods
In this experiment, I analysed the effect of parameter a on the structure of social relationships by using the model. First, I calculated error value e aα in each a and α, where a was {0.50, 0.55, . . . , 2.00} and α was {1.00, 1.02, . . . , 3.00}. That is, the number of combinations is 31 × 101 = 3131. In each simulation, T was the period for the Twitter dataset, C i was the 75th percentile of u b in the Twitter dataset, N i was equally divided in a logarithmic scale and M = 30. Each e aα was calculated 50 times, i.e. there are 5050 results on each a. I used α which was ranked in the lowest 20 of e aα of each a. Next, I calculated social relationship forms (the distributions of social relationship strengths d ij ) in each a by using actual settings (T, C i , N i ) and α, where T was the period for the Twitter dataset, C i was individual i's u b i , N i was i's number of social relationships in the Twitter dataset, and M was the number of people in the Twitter dataset.
Firstly, I evaluated a power-law coefficient φ as overall effects of a on social relationship forms because social relationship forms (distributions of social relationship strengths d ij ) follow power-law distributions [9, 28, 29] . Secondly, I analysed the ratio between neighbouring circles of weak social relationships which depended on a in the previous section ( figure 7) .
I found that a changed the social relationship forms φ and social behaviour parameter α where the threshold was around a = 0.8 ( figure 10) because a linear regression model with the threshold at a = 0.8 was more accurate than a model without the threshold, i.e. the former had smaller Akaike information criterion (AIC) than the latter. The former is φ ∼ Normal(β 1 af + β 2 a(1 − f ) + β 3 f + β 0 , σ ), where f = 1 when a ≥ 0.8, otherwise f = 0 and σ is standard deviation (AIC: −1452.6; table 4 ). The latter is φ ∼ Normal(β 1 a + β 0 , σ ) (AIC: −1400.9). That is, the changes of a in a < 0.8 (β 2 ) had a smaller effect on power-law coefficients φ of social relationship forms than in a ≥ 0.8 (β 1 ). This shows that strong social relationships decreased in a ≥ 0.8 because individuals having expanded and shallow social relationships have more of the amount of social grooming than individuals having limited and deep social relationships (G(a, α; C, m) ). This threshold seems to be due to the threshold of G(a, α; C, m). The difference between this threshold (a = 0.8) and the threshold of G(a, α; C i , m i ) (a = 1) may have been because of the approximations of this model.
Additionally, α in a < 0.8 was larger than α in a ≥ 0.8 excluding a = 0.8. Interestingly, α also drastically changed in the range of 0.8 ≤ a ≤ 1.3. That is, individuals in a ≥ 0.8 decreased the amount of social grooming v(w ij ) with close social relationships as compared to a < 0.8.
Here a affected the ratio of very weak social relationships. Figure 11 shows the size ratio between neighbouring hierarchies of social relationships, i.e. (see  electronic supplementary material, table S2 , for details), where all p-values of coefficients of a were significant (at the 5% level). These ratios increased with a only when k is very small. The ratio between neighbouring hierarchies of very weak social relationships H 1 /H 2 significantly changed around a = 0.8. Figure 13 . The relationship between social relationship forms (a), the trade-off of social grooming methods (b), and human social behaviour (c and d). In this figure, the orange lines show elaborate social grooming (a < 1), the green lines show lightweight social grooming (a > 1), and the black lines are the threshold (a = 1). Social grooming methods were separated by parameter a of trade-off relationships between the number and strength of social relationships (b). People changed their social grooming behaviour depending on a. The first was the gradients of an amount of social grooming from an individual to another (the gradients of (c)) increased with each strength of the social relationship. The stronger the social relationships, the greater the amount of social grooming was spent in those relationships. The gradients of lightweight social grooming (a > 1) were lower than those of elaborate social grooming (a < 1). The second was the total amount of social grooming to reinforce social relationships G of each individual (d). People having a few close social relationships tended to do social grooming frequently when a < 1 (the amount of social grooming was large). By contrast, people having many weak social relationships tended to do social grooming frequently when a > 1. The total amount of social grooming is normalized to compare each a. These two different behaviours depending on the trade-off changed social relationship forms (panel (a)). This figure was drawn by using the Twitter dataset with a = 0.5 (orange), a = 1.0 (black) and a = 1.5 (green) in simulation experiment 2. The total amount of social grooming in (d) is normalized to compare each a. (a) Social relationship forms depending on social grooming types, (b) trade-off between strength and number of social relationships, (c) increases of social grooming time depending on social relationship strengths and (d) total amount of social grooming depending on individuals' social relationship trends.
become expanded and shallow. Figure 13 shows the relationship between the trade-off parameter of social grooming methods, human social behaviour and social relationship forms. Owing to these differences, people use both social grooming methods depending on the strengths of social relationships [10, 40, 41] (electronic supplementary material, figure S1). A typical person who has various strengths of social relationships [26, 30] few close relationships and lightweight social grooming for having many weak social relationships. This is caused by the change of the peak of the function G around threshold a = 1.
The function G represents the total amount of social grooming for all relationships depending on sociality trend m and trade-off parameter a of social grooming. That is, individuals' total amount of social grooming are limited, and these limits (G(a, α; C, m)) depend on m and a. Thus, some individuals opt for lightweight social grooming (a > 1) a consequence of the fact that they want to have a larger network (small m and large N). In other words, two types of social grooming have emerged in consequence of social grooming strategies, which are how individuals distribute their limited resources by using several social grooming methods depending on trade-off parameter a of social grooming.
This qualitative difference between the two types of social grooming may be caused by the number of very weak social relationships an individual wants to create. The most affected relationships according to the difference of social grooming methods were the ratio between a hierarchy of social relationships including very weak social relationships and its neighbouring hierarchy. On elaborate social grooming, the trade-off parameter a has an insignificant effect on this ratio. By contrast, on lightweight social grooming, an increase of the trade-off parameter a increases the ratio. Humans may have acquired lightweight social grooming by the necessity to create many very weak social relationships (acquaintances). It seems to have been due to the increase in the number of accessible others or community sizes. Some online social grooming methods (mobile phone (friends and family), SMS (friends and family), and phone (Pachur)) showed a < 1. These might have been caused by constructing non-weak social relationships. That is, the subjects of mobile phone (friends and family) and SMS (friends and family) were members of a young family living in a residential community which was constructed by kin and neighbours. Phone (Pachur) was used for communication closer relationships than e-mails when people use phone and e-mails (electronic supplementary material, figure S1 ). This could be achieved by comparing diverse communication datasets gathered by similar conditions. Both social grooming methods also differ from a cost and effect perspective. The trade-off of interacting in close social relationships using elaborate methods is weaker than that of lightweight methods. On the other hand, the time and effort of lightweight methods are less than those of elaborate methods [35] . Social grooming with time and effort (elaborate social grooming) is effective to construct close social relationships [12, 13, 35] . Therefore, elaborate methods are suited to maintain a few close relationships. In addition, lightweight methods make it easier for people to have many weak social relationships [24, 42] .
The two types of social grooming methods have different roles. The role of elaborate methods should be to get cooperation from others. Humans tend to cooperate in close friends [8, 20, 21, 37, 43, 44] because cooperators cannot cooperate with everyone [44, 45] . The role of lightweight social grooming should be to get information from others. Weak social relationships tend to provide novel information [3, 22, 24] .
Thus, it should be effective for people to use elaborate social grooming for close relationships while expecting cooperation from these relationships. They use widely lightweight social grooming in weak relationships while expecting novel information. As a result, the number of close relationships before and after SNS has not changed much [37] . Weak relationships after the appearance of SNS have been maintained effectively [9, 10] .
An advantage of having information would have increased with the changes of societies. As a result, lightweight social grooming has been necessary, and humans have had expanded and shallow social relationship forms. Humans probably have acquired this social grooming in the immediate past. This consideration will become clearer by analysing various datasets, e.g. other non-human primates, social relationship forms in various times and cultures, and other communication systems.
The way of using both methods may also depend on people's extroversion/introversion. In general, introverts have limited deep social relationships and extroverts have expanded shallow social relationships [46, 47] . The diversity of the amount of social grooming C for each social grooming method suggests that usage strategies of the two types of social grooming methods differ for each person, e.g. introverts tend to do elaborate social grooming; in contrast, extroverts tend to do lightweight social grooming.
Primitive humans also used lower-cost social grooming methods (e.g. gaze grooming [1, 2] and gossip [3] ) than fur cleaning in non-human primates. These methods have evolved more for larger groups than that of non-human primates because these grooming methods enable humans to have several social relationships and require less time and effort [4, 48] . However, my model does not distinguish these social grooming methods from social grooming in non-human primates; nevertheless, the model separates modern social grooming from primitive human social grooming. This may suggest that an appearance of lightweight social grooming significantly affects human societies nearly as much as the changes between non-human primates and primitive humans.
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